YUPO TYPOGRAPHY GUIDELINES




SCALA SANS - ALL CAPS

(Used for taglines, subheads, headlines, text, and captions.)
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SCALA SANS - PLAIN

(Used for headlines or text, but Scala Sans-Caps is preferred.)
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310 THE FONTS— SCALA SANS

Selected for its modern, yet classic appeal, the Scala Sans Family is YUPO’s
premier font. Remaining true to its classic predecessors, it is a font that
looks contemporary whether small or large. For YUPO marketing
purposes, Scala Sans is used primarily in ALL CAPS (Scala Sans - CAPS),

with no initial caps.

Scala Sans is used in the taglines, subheads, and sectional heads, as well
as for text copy in smaller marketing pieces. Scala Sans Bold-Plain is
used to typeset ‘Yupo Corporation America’ when listing corporate
name and information. Otherwise, bold and italic of Scala Sans are used
only if necessary. When using this font as Scala Sans - CAPS, the word
YUPO is set all in uppercase when referring to the product, which
allows it to stand out from the rest of the copy. If referring to the

company of Yupo, leave as is with rest of text.

Leading for YUPO marketing pieces should be comfortable, with at least
a 30% increase over size of type. For YUPO marketing pieces with less
type, a minimum of 50% increase is preferred. Tracking of Scala Sans
should also be loose. Tracking of the tagline is at +70. Tracking of
headlines and marketing text should be at a minimum of +25, and a
maximum of +70. The tracking in the subheads of this document are at

+50, which is a comfortable YUPO tracking distance.

Please see section 3.2 for usage examples.



FF SCALA

(Used for areas of a large amount of text copy or technical copy. However, for small sections of type for
marketing items, use Scala Sans Plain or Scala Sans CAPS.)
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311 THE FONTS— FF SCALA

Also selected for its contemporary and traditional appeal, this serif
typeface is YUPO’s main font for use with large areas of text. Used in
instances such as this Corporate Standards Manual, FF Scala is the perfect
font when designing pieces with a lot of copy. It is used only for text copy
— mainly technical copy—and when small areas of copy exist, Scala Sans is
still the preferred YUPO font. FF Scala is also used for Yupo’s corporate
information, such as on the corporate stationery system or on the bottom of a

marketing piece. Please review the examples in the following section.

FF Scala should be used only in its standard case format (not in ALL
CAPS), however, bold and italic of FF Scala can be used. When using this
font, the word YUPO is set all in uppercase when referring to the
product, which allows it to stand out from the rest of the copy. If

referring to the company of Yupo, use initial caps only.

Leading for YUPO marketing pieces should be comfortable with at least a 30%
increase over size of type. Tracking of FF Scala is preferred to be moderate,

from o - +10, since there tends to be more text when using this font.

Please see section 3.2 for usage examples.



UNIVERS 65 BoLbp—CAPS

(Used only for the logo name—in the tagline and under the logo mark.)
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312 THE FONTS—UNIVERS 65 BoLp—CAPS

Lastly, selected for its strength, Univers is the residing font for the
YUPO logo name. Whenever the YUPO logo is used, Univers 65 Bold
Caps must be used below the logomark for the logo name. Univers 65
Bold Caps is also used for the logo name in front of the tagline.
Please limit the use of Univers to the logo name and do not use Univers for
headlines, especially with point sizes above 6o pts. This font was not

selected for large areas of type.

Tracking and kerning for the YUPO logo name should match the logo.
Tracking when it exists at the front of the tagline should be +30. Please use
the logos provided to you on YUPO’s website or on CD and do not re-create

them. Univers 65 Bold Caps should not be used in any other situation.

Please see section 3.2 for usage examples.
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Scala Sans-Caps (Plain)
Tracking — +28
Black

Scala Sans Bold (Plain)
Tracking — o
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32 FONT USAGE

Scala Sans-Caps (Plain)
Tracking — +70
Black

Above are examples of each of the three fonts and their uses. Please

review them for consistency of brand. Of course, there may be a need to

use a different font for a headline in order to fit the style of a particular

piece. This is understandable. However, we ask that a consistency of the

other fonts in the piece be closely followed. For technical copy or large

amounts of text, we ask that you use this Corporate Guidelines piece as

an example. The text in this piece is FF Scala 8/15, with tracking at o.

Subheads are Scala Sans-Caps 8/10, with tracking at +50.

If you have any questions on font usage, please call Yupo at

1.888.USE. YUPO.



